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In the background of economic globalization, the Chinese media economy began 
to change the industrialization, in recent years thanks to the open policy, science and 
technology progress and the influence of the environment and develop rapidly. All 
these years of development has also proved only carry market operation of the 
industrialization of the Chinese media can adapt the development model of the 
modern enterprise, to go out to the international, and exert its influence. The extent 
of the industrialization of media directly reflect the economic benefits of scale and 
media, is also the modern social media industry survival and development of the 
fundamental. This paper, based on the academic circle on the major results in the 
study of media economy, in practical terms of media economy theory foundation and 
development trend are analyzed, the reading and the industrialization of media media 
economic situation. Through to the Chinese media economic and industrialization 
development present situation of analysis, clear media in China industrialization 
development of the national economy gradually rising in the importance of media 
economy, think couldn't only depend upon the our country the old plan management 
development mode, and must go the way of the development of industrialization, 
media economic industrialization is the demand of The Times, is the necessity of the 
development. And discusses the Chinese media economic industrialization in the 
system innovation, the business model innovation, science and technology talent 
support and capital financing innovation policy and strategic choice.  
This article from the basic theory of the analysis of the main theory, and through 
the analysis of media economy, the theoretical basis of the industrialization, and 
discussed the domestic media contact management practice, with all sorts of 
empirical data research the Chinese media industry, the current situation of 
economic development of China to media economic comprehensive understanding 















based on this, combined with the policy support and international development 
environment, puts forward the media economic development needs to strengthen the 
improvement and development of countermeasures.   
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系统进行产业化改造的 典型模式。但在 2005 年，国家广电总局明确提出不再
审批事业化广电集团，并对事业型广电传媒集团实行产业化改造，国家级的“中
国广播影视集团”宣布解体。2007 年 6 月，国家新闻出版总署也明确提出：从
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